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MOTIVATION
The motivation for creating the digital school magazine in "Ovidius" High School arose as a result of
the absence of the traditional school magazine for a long period of time , and the need for the other
Erasmus+ projects to be promoted. Our goals:
• solving the problem of the lack of information of students, teachers and parents
• sharing relevant information including school events, student achievements and other important

news
• helping to reduce the costs associated with printing, distribution and storage of traditional

magazines.



CONCEPT PRESENTATION
Our idea for this project arose from asking ourselves: What does our school truly need, and what can
we provide?
The newspaper encompasses all of the aspects wanted to provide:
• dates and results of various contests and competitions (fig.1)
• articles of interest to students (fig.2)
• vacation calendar (fig.3)
• workshop section to publicize all high school students' projects
• section with games to find a way to relax on our website.

fig.1
fig.2fig.3



ACTIVITIES – promotion 
To promote our project, we placed flyers and QR codes
in each classroom and informed the students about the
newspaper. A poster was also displayed in the ground
floor hallway.
Additionally, we sent weekly text messages to each
classroom's group chat that included links to the online
newspaper and forums. This approach encouraged
students to engage with their content and provide
valuable feedback on their articles.



ACTIVITIES - promotion
We have also implemented a newsletter system that allows
our readers to receive new information immediately. This
feature helps us to engage with our audience more effectively
and keep them up-to-date with our latest content.
Additionally, we have established a collaboration with the
"Consiliul Școlar al Elevilor," which has allowed us to further
expand our reach and create valuable partnerships within the
educational community.

In this way, we succeeded in creating awareness and engaging
their audience effectively.



CALENDAR OF EVENTS / ACTIVITIES
To create our project, we used the following tools and technologies:



CALENDAR OF EVENTS / ACTIVITIES

Our online newspaper was launched on January 9th, the first day
back to school after the winter break. From then on, we posted
weekly articles on various topics, including video games, movies,
and extracurricular activities. We based these articles on student
feedback, which we gathered through our forums. We regularly
updated the information in the Competitions category to ensure
that our readers were kept informed about the latest changes.





CALENDAR OF EVENTS / ACTIVITIES
During the third week, we added a newsletter system to keep our readers
informed of new articles and updates. This system was well-received by our
readers, who appreciated being able to stay up-to-date with our content.

In the sixth week after launching our website, it
was approved by Google Adsense. This is a
significant achievement, as it means that our
website had quality information and met the
necessary requirements for advertising.



ACTIVITIES – beneficiaries 

Since January 9th, our project has been
accessed by a total of 1,169 users and has
received 2,639 sessions on our servers.
The majority of page views, 1,975, were
made through links, while almost 500
people used the QR codes, and another
200 searched for our newspaper on the
web.



ACTIVITIES – beneficiaries 
The most viewed page on our
website was the Home Page, with
around 1,700 accesses. This was
followed by the article "Experiența
unui profesor german în România"
and the "Consiliul Scolar al Elevilor"
page, both of which received
around 500 views. This information
indicates that the Home Page is a
valuable entry point for visitors to
our website, and that articles
related to educational experiences
and student councils are of interest
to our audience.



FEEDBACK
We're pleased to say that the readers appreciated the articles that we wrote
and congratulated us for our work. Through voting, we found that the most
popular category was Articles, followed by the Games category and the
calendar.



Additionally, 93.3% of respondents
agreed that our project can be
useful for the school's life even after
the Erasmus project. On average,
users spent about 1 minute and 33
seconds on our website.

More than half of the respondents
rated us a 5 out of 5, indicating that
they truly enjoyed our articles and
the various categories.





CONCLUSION
In conclusion, we are delighted with the success of our project,

being proud of creating a platform kept the school community
informed. Therefore, we hope that it will continue to be used in the
future as a method of enhancing the school environment and
providing helpful information.
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